GILDE

JOURNAL ofF THE SOCIETY OF GILDERS

ADVERTISMENT PRICING
AD SIZE Ttime ad
Member Non-Mem.

Full Page $1140 $1240
2/3 Page $975 $1075
1/2Page  $850 $930
1/3Page  $775 $845

1/6 Page  $425 $495

STIP

2 ads or more

Member Non-Mem.
$1085 $1190
$925 $1025
$810 $890
$750 $810
$3%90 $460

Special positions, full page only - Back cover add $300

Members Only - Agree to 4 ads or more, take an additional 10% off

MECHANICAL REQUIREMENTS

Full Page - Full Bleed

2/3 Page

1/2 Page Vertical

1/2 Page Horizontal

1/3 Page Vertical

ADSPACE

Full Page

2/3 Page

1/2 Page Horz.
1/2 Page Vert.
1/3 Page Vert.

1/3 Page Square

1/6 Page Vert.
1/6 Page Horz.

1/3 Page Square

Width (inches)

81/2" (8.5")
47/8" (4.875")
7 3/8" (7.375")
3 5/8" (3.665")
21/4" (2.25")
47/8" (4.875")
21/4" (2.25")
47/8" (4.875")

1/6 Page Vertical

1/6 Page Horizontal

Height (inches)

117 (117)
97/8" (9.875")
47/8" (4.875")
97/8" (9.875")
97/8" (9.875")
47/8" (4.875"))
47/8" (4.875")
21/4" (2.25")

MEDIA KIT
The official publication of
The Society of Gilders

IMPORTANT DEADLINES
Insertion Date Materials Due

WINTER  November January
SUMMER May June

All ads include full color.

Trim size of the magazine

8.5" x 11"

Full Page Bleed - 8.75” x 11.25
Live Matter - 8” x 10.5”

All materials should be between
200 and 400 DPI saved as CMYK,
JPEG files.

Mateials should be emailed to:
sogpublisher@gmail.com

Please feel free to contact us if you
need assistance with graphics for
your ad, we're glad to help.

Micki Cavanah
615-294-6113
sogpublisher@gmail.com

Submission of copy and images are solely
the responsibility of the Advertiser. Publish-
er reserves the right to reject any advertis-
ing. Publisher can not be held responsible
for the printed quality of any ad materials
that do not meet the criteria as specied by
the Publisher’s mechanical requirements.
INDEMNIFICATION: Advertiser agrees to
indemnify Publisher from and against any
claim, damage, loss or liability asserted
against or incurred by Publisher any
claim, damage, liability or loss relating
to or resulting from(a) Advertiser’s failure
to pay Publisher any sums due to be paid
ere under, (b) assertions made for any of
Advertiser’s productsor services, or any of
the productsor services of any of
Advertiser’s competitors in any advertising
which Agency prepares for Advertiser,
and (c) any advertising which Advertiser-
furnishes to Publisher which allegedly
violates the personal or property rights of
any person or entity.
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